
Top Gifts for the Occasion
Consumers plan to spend $5.5 billion on food, $3 billion on clothing, $2.7 billion on gifts, 
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Segment your products to make it easy for 
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organizing your products by category, or 
�Û�þ�j �‡�j �7�M�£�9�7�²�¤�E�Û�	�þ�j �Ì�	�/�j �‡�j �,�‡�/�E�Û�¤�M�ó�‡�/�j �	�¤�¤�‡�7�Û�	�þ���j
you can help customers get to the check 
out faster. 

Keep your promise to your customers, 
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a list of shipping methods 
and carriers optimized for 
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lifestyles.
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shopper’s needs, the more likely the
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a retail store, to a locker in a third party 
location or picking up from the store 
directly. 
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E-commerce tips
to get your customers
springing into Easter 

frictionless commerce
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plan to
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gifts online 

35%
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plan to

buy candy

63%
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plan to
buy food
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as gifts for others

27% of consumers
�£�M�l�j�-�‡�7�E�²�/�j�Û�	�f�²�/�7
�Ì�	�/�j�E�Õ�²�ü�7�²�ó�e�²�7�j

of consumers
plan to open gifts
on Easter Monday

16%
of consumers

plan to celebrate
the holiday

80%
of consumers plan
to purchase gifts at
department stores 

41%


